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Introduction to Digital Tourism

Any hotelier’s goal is to increase the hotel occupancy by all means. Digital transformation in
the 21st Century has provided numerous opportunities for hospitality businesses to tap into
markets from all over the world. Hotels are moving away from walk in clients to online channels
that enable guests to book from any part of the world.

In 2019, according to UNWTO, the tourism sector accounted for one in 10 jobs worldwide or
330 million jobs and 10.3% of global GDP (USD 8.9 trillion). It is no wonder that the tourism
industry has the most expansive value chain and the most profound socio-economic footprint

with accommodations in the middle of it all.
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Attempting to capture all aspects of the value chain, a more detailed analysis could enhance
hotel bookings by cooperating across the various elements.

In this handbook, Pesapal describes practical steps in which you can follow that can help you
to increase your hotel bookings via your Reserveport booking engine all year round through
digital platforms.

Digital Marketing Defining Hospitality

Digital marketing focuses on building a brand online, acquiring new customers, building trust
and maintaining loyalty.

However, the strategies and techniques that hotels use are different from other sectors such as
retail or utility companies, because they are marketing services rather than goods. Meaning,
hotels should be more inclined to using emotional marketing to create the right feeling in their
existing and potential target audience. Furthermore, hoteliers don’t just attract new people
but also retarget former guests to bring in a sizable portion of revenue.
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1. How to Rank A Hotel Website on Search Engine

If you want to get more business, you need to have a presence on the most relevant online
platform. GOOGLE. People are constantly looking (googling) for hotels to book and if your hotel
is not showing up, then you're definitely missing out on a lot of business.

A) How to Create or Claim Google My Business (GMB) Account

Google My Business is a free business profile that helps hotel owners manage their business
information across Google Search and Maps. The most important feature is that you can engage
with customers in showing what you do and what you have to offer — rooms with amenities and
rates, hotel facilities such as spa, swimming pool and gym. You can also view and respond to
Google Reviews.

I. Create or claim your hotel business on Google My Business (GMB).

Find and manage
your business
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Whether you are creating or claiming your Google business profile, choose the exact location that
will show up on Google Maps and Search when customers are looking for your business.

Il. Optimize your Google My lll. Make sure your hotel name is
Business (GMB) profile by ensuring listed exactly as you want it to
users get the most up-to-date appear to guests.
information about your hotel. If you run a hotel chain, be sure to have
Updated policies guidelines and consistent brand resolutions across all
contacts, fabulous hotel images, proper locations, include the name of the
descriptions and effective Call to brand in every location and have the
Actions (CTAs). Check your listing for same naming template across all
duplicates especially after a name properties e.g. Nairobi Serena Hotel
change and several changes of owners. and Kampala Serena Hotel is a best

practice.
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B) Promoting Your Hotel on Google Hotel Ads

Once your hotel location is verified on GMB, the next step is to sign up to Google Hotel Centre.
This is where you display your hotel availability and rates on Google Search, Maps, and other
platforms like Google Travel, allowing your hotel(s) to be prominently shown to the millions of
travelers searching for accommodations.
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By integrating to Google Hotels you can promote your inventory with Google Hotel Ads, allowing
you to connect with new and returning customers and send them to your website to book directly.

C) Importance of Travel Metasearch Engines for Hotels

A metasearch engine (or metas) is a search aggregator that takes input from a user to immediately
query search engines like Google or Bing for results. A travel metasearch engine plays an additional
role - a price comparison website that compares hotel rates from different sources across the
internet, OTAs (online travel agents) and directly from hotels.

The most popular travel metasearch engines are Kayak, TripAdvisor, Trivago & Lonely Planet but
most importantly Google Hotels.

Listing your hotel website on these travel metas is important for the following reasons:

¢ The OTAs are there, your hotel should be there.

* A hotel website has less visibility on Google's search results for broad keywords such as
"4 star hotel in Zanzibar”.

¢ Google wants a traveler to stay on Google during their travel research and booking
process.

* Google wants to be there when users decide to book the hotel at the listed rate.
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